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Abstrak: Penelitian ini menggunakan metode kualitatif deskriptif 
karena memaparkan data dalam bentuk uraian tulisan. Jenis dan 
sumber data dalam penelitian ini menggunakan data primer dan 
skunder. Teknik pengumpulan data dengan melalui wawancara, 
observasi, dan dokumentasi. Data yang didapat dalam penelitian ini 
merupakan kesimpulan dari berbagai proses dalam penelitian 
kualitatif. Mulai dari pengumpulan data, pemilihan data yang 
sesuai, penyajian data lalu menyimpulkan. 
Adapun hasil penelitian ini adalah dalam tinjauan Hukum Islam, 
pemberian promo cashbacak oleh pihak shopee kepada pengguna 
adalah sebatas pemberian hadiah, sebagai salah satu strategi 
marketing untuk menarik customer/pengguna aplikasi tersebut 
sebanyak-banyaknya. Dan penggunaan koin shopee sebagai 
potongan harga dalam transaksi jual beli adalah diperbolehkan, 
karena koin shopee yang digunakan didapat dari cashback pada 
saat transaksi sebelumnya dan cashback tersebut diperbolehkan. 
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Abstract: This study uses a descriptive qualitative method because 
it describes the data in the form of a written description. Types and 
sources of data in this study using primary and secondary data. 
Data collection techniques through interviews, observation, and 
documentation. The data obtained in this study are conclusions 
from various processes in qualitative research. Starting from data 
collection, selecting appropriate data, presenting data and then 
concluding. 
The results of this study are in a review of Islamic Law, the provision 
of cashbacak promos by shopee parties to users is limited to giving 
gifts, as a marketing strategy to attract as many customers/users 
of the application as possible. And the use of shopee coins as 
discounted prices in buying and selling transactions is allowed, 
because the shopee coins used are obtained from cashback at the 
time of the previous transaction and the cashback is allowed.  
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Introduction 

The large number of internet users in Indonesia is a potential for the national digital 

economy. So that E-Commerce, online stores, and other businesses based on 

communication/internet technology have emerged (Fauziah, 2020). One of the E-Commerce that 

is currently developing and in demand by the public is through the Marketplace. Marketplace is 

an online business transaction platform that provides electronic methods to facilitate commercial 

transactions such as selling goods, services or information online between buyers and sellers 

(Yunanto, 2020). Marketplace can also be interpreted as a virtual market where sellers and 

buyers meet each other to conduct transactions like the market in general, Marketplace provides 

space for sellers to market their products (Sutjipto & Cahyono, 2020). In Islam Marketplace is 

known as Broker/Simsaroh. Brokers are liaisons/intermediaries between sellers and buyers to 

facilitate buying and selling (Khosyi'ah, 2014). 

One of the marketplaces that is widely used by the public is the Shopee.co.id application. 

Shopee is an E-Commerce site owned by the SEA Group, previously known as Gerena. Founded 

in 2009 by Forest Li and headquartered in Malaysia, Thailand, Taiwan, Indonesia, Vietnam and 

the Philippines (Gatot & Iwan, 2020). 

Shopee is an online shopping application that can be accessed with smartphones so that it 

will be easier for people to shop or sell goods directly on their cellphones. The platform offers a 

great variety of products, and comes with secure payment methods. In addition, Shopee also 

offers a variety of interesting features that users can use to make transactions easier, one of 

which is direct payment or Cash On Delivery (COD), so buyers can make payments after the goods 

arrive directly without having to transfer money. first (Lestari et al., 2019). 

Based on the data obtained by the author, the advantages of the Shopee application are 

many compared to other applications, one of which is the chat feature so that buyers can interact 

directly with sellers without having to communicate with other applications such as WA, LINE, 

BBM etc. Shopee also always provides free shipping promos, flash sales, discounted prices and 

games that can generate gold coins, as well as various other interesting promos. 

One of the interesting programs currently in great demand by Shopee application users is 

the Cashback feature in the form of Shopee gold coins. Cashback is an immediate refund or 

deposit in the form of a balance after making a transaction. In another sense, cashback is an offer 

where the buyer is given a percentage of cash or virtual money or even a product but meets 

certain purchase conditions that have been set by the cashback organizer (Pratama et al., 2019). 

Based on the data obtained by the author from the shopee application, in this Shopee 

application the cashback given is in the form of Shopee gold coins, where buyers first claim 

vouchers to get Cashback, then when making buying and selling transactions use the voucher so 

that later Cashback in the form of Shopee gold coins will Log in to our account after the purchase 

is complete. These Shopee coins can later be used as a discount when making the next 

transaction. However, this Cashback can only be used with the condition that transaction 
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payments must go through the Shopee digital wallet or commonly called ShopeePay and must 

reach a minimum spend, so it is not free to use. 

However, from the convenience and benefits that are obtained, people do not know in 

detail how the Cashback system and the use of Shopee coins and the mechanism and terms used 

are in accordance with Islamic law? considering that a transaction like this is a modern 

transaction, and of course there is no evidence that it is permissible or not. Therefore, the author 

will examine in terms of Islamic Law and make Islamic Law as a knife of analysis in reviewing this 

transaction with the research title: "Review of Islamic Law Against the Cashback System and the 

Use of Shopee Coins in Buying and Selling Transactions on the Shopee Application". 

 

Research Method 

Research methods 

The research method used in this study is a qualitative research method. This qualitative 

research was chosen by the author based on the research objective who wants to get an overview 

of the Cashback transaction mechanism and the use of Shopee coins in buying and selling 

transactions on the Shopee application. By carrying out a research approach that combines 

between combining field research (field research) and library research (Library research). Field 

research (field research) is research that is carried out systematically by lifting data in the field. 

  

Data Types and Sources  

This research is a qualitative research with a descriptive approach, namely to obtain an 

overview in the field regarding the cashback system and the use of shopee coins in the shopee 

marketplace. The type of data used in this study is qualitative data type, namely the type of data 

in the form of text, photos, stories, images, artifacts and not in the form of calculations (Raco, 

2010). The type of data required is in the form of documentation related to Cashback transactions 

and the use of Shopee coins which can be obtained directly from the Shopee application, and 

several statements from the results of interviews with Shopee application users. The data can be 

collected using data collection tools as support, including: cellphones (mobile phones), starter 

packs and quotas as data collection tools through observation and paper, stationery (pen) and 

voice recorder to support data collection through interviews. The tool is used by researchers 

directly to obtain data in the field, because the researchers themselves are as data collection 

instruments. 

 

Data collection technique 

In this study the author uses several methods to obtain data, the methods used include:  

1. Observation. This method is used by researchers becoming direct application users and 

conducting transactions using the Cashback promo, so that they can find out in real 
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terms how the Cashback system and the use of Shopee coins are in the Shopee 

application. 

2. Interview. This interview was conducted with parties who are Shopee users and often 

take advantage of the Cashback promo on the Shopee application, this is done so that 

researchers know from the user's point of view in more depth by asking several 

questions. 

3. Documentation. To obtain documentation as research support, the researchers 

conducted documentation related to transactions and the use of Cashback and Shopee 

coins. In this case, the researcher captures (screenshots) of every transaction on the 

Shopee application so that the Cashback system and the use of Shopee coins are clearly 

explained. 

 

Data analysis 

The data obtained in this study are conclusions from various processes in qualitative 

research. Starting from data collection, selecting appropriate data, presenting data and then 

concluding. After the process of concluding the data, there will be research results, namely new 

findings on a problem. Where the findings are in the form of a description of a problem that 

needs a solution so that it can be solved clearly. And this analysis is used by researchers to analyze 

the Islamic Law Review on the Cashback System and the Use of Shopee Coins in Buying and Selling 

Transactions on the Shopee Application. 

 

Result and Discussion 

According to Dr. Oni Sahroni in his book Fiqh Muamalah Contemporary which discusses the 

problem of Contemporary Economics states that, there are several provisions related to the 

provision of cashback including: a) if the cashback occurs in a sale and purchase 

transaction/lease/profit sharing (accepted by the buyer/tenant/capital owner), then the 

cashback permitted in Islam on condition that it is not an interest-bearing loan; b) if cashback is 

received by the creditor in a debt transaction, then if it is required it will be usury, but if it is not 

required it will be a gift. The explanation is as follows: cashback is an offer in which the buyer is 

given a percentage of cash or virtual money or even given a product but by fulfilling certain 

purchase conditions that have been determined by the cashback organizer (Sahroni, 2019). 

According to fiqh, the cashback provisions are in accordance with the following two 

conditions: first, if the cashback occurs in a sale-purchase/lease/profit sharing transaction 

(cashback is given by the manager in a profit-sharing contract, the party who rents it out in an 

ijarah agreement, the seller in a sale-purchase contract). So cashback is allowed in Islam on the 

condition that it is not a mode (engineering) of interest-bearing loans and the clarity of the price 

of the goods being traded. In addition, there is no argument (nash) that prohibits cashback in the 

transaction, so the basic rules apply: 
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ْ
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َ
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ْ
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صْلُ ف 
َ
 .أ

 

 Meaning: "In principle, in muamalah it is permissible unless there is evidence that forbids 

it".  

 

Furthermore, DSN MUI Fatwa No: 86/DSN-MUI/XII/2012 concerning Prizes in Funding for 

Islamic Financial Institutions; stipulates that the prize must not be in the form of money, so as 

not to become an engineering practice of interest-bearing loans (DSN MUI, 2000). In fiqh, the 

cashback that is allowed above is categorized as giving up some of its rights (at-tanazul 'anil haq) 

in the context of promotions and part of marketing. Second, the cashback given by the borrower 

in the debt transaction if it is required to become interest in accordance with the following rules: 

 

هُوَ رِبَا
َ
 ف
ً
عَة

َ
ف
ْ
رْضٍ جَرَّ مَن

َ
لُّ ق

ُ
 .ك

 

It means: "That every benefit received by the creditor for his loan services to the debtor is 

included in usury" (Sahroni, 2019).  

 

In practice, the provision of cashback promos by Shopee is as a gift to users, and is a 

marketing strategy carried out by Shopee to increase user interest using the Shopee application. 

However, there are several conditions that must be met by users, one of which is that users make 

payments via Shopee digital money or commonly called ShopeePay. In Islam this is allowed, 

provided that: a) funds placed by users in digital wallets, if used by publishers, the discount given 

is at the initiative of the publisher (without conditions), b) funds placed by users in digital wallets 

are not used by publishers. If the funds are used by the issuer with the required discount, then it 

becomes usury. The contract that occurs in this transaction can be a deposit and can be a loan. 

It becomes a deposit if the publisher does not use the user's funds stored in the digital money. 

However, if the publisher uses the money, the contract becomes the issuer's debt to the user 

(Sahroni, 2020). 

Based on the results of interviews conducted with sister Siffa Khoerunisa as a shopee 

application user, it can be concluded that any money stored in digital money is never used by the 

shopee and its status is just a deposit, thus payment using shopeepay which is emphasized by 

the publisher is only limited to making it easier users in conducting transactions (Siffa Khoerunisa, 

Interview 10 July 2021). 

Based on the explanation above, it can be concluded that the gift of cashbacak promos by 

shopee to users is limited to giving gifts, as a marketing strategy to attract as many 

customers/users of the application as possible. The results of this study are also in accordance 

with the results of previous research, namely by Novera (2020) in his research allowing the 

provision of cashback on non-cash buying and selling motorcycle transactions in the perspective 
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of Islamic law. Giving cashback is allowed because the transactions carried out are non-cash 

transactions so that there is a consumer's debt to the seller, and this cashback is given as a relief 

in the debt payment process. And there is clarity on prices and not engineering transactions 

(manipulation) (Novera, 2020). 

In addition, in Rusmana's research, Nasrullah and Hani (2019) also allow cashback, but in 

this study cashback is given in payment transactions on the Gopay application, this transaction is 

almost the same as payment transactions that occur in the Shopee application, and cashback is 

allowed because cashback is a form of payment. gifts given by digital money issuers as gifts for 

users as a marketing or promotion strategy (Rusmana et al., 2019).  

In Islam, giving gifts is certainly allowed with the aim of glorifying someone, as contained 

in the argument that will be described below: 

1. Al-Qur'an  

Al-Qur'an Surah Amn-Naml verse 35: 

 

مل: 
َّ
 )الن

َ
وْن

ُ
مُرَسَل

ْ
 بِمَ يَرْجِعُ ال

ٌ
اظِرَة

َ
ن
َ
ةٍ ف يْهِمْ بِهَدِيَّ

َ
 إِل
ٌ
ة
َ
ي مُرْسِل

٣٥وَإِن ِ ) 

 

Meaning: "And verily I will send messengers to them with (bring) gifts, and (I will) wait for 

what the messengers will bring back" (Surah An-Naml: 35).  

 

2. Hadith  
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ر
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َ
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"Has told us Azhar bin Marwan Al-Basri; has told us Muhammad bin Sawa': has told us Abu 

Masy'ar from Sa'id from Abu Hurairah from the Prophet Muhammad SAW he said: "You should 

give gifts to each other, because gifts can remove hatred in the chest, and not one underestimate 

the gift of his neighbor even if it is only a piece of goat leg "(HR Tirmidhi No 2065)". 

 

يْهَا )رواه أبو داود  
َ
 وَيُثِيْبُ عَل

َ
ة هَدِ يَّ

ْ
بَلُ ال

ْ
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َ
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َ
َّ صلَ الل عليه وسلم ك ي ب ِ

َّ
 الن

َ
ان
َ
٣٠٦٩ك )  

 

"Once the Prophet SAW, received a gift and he replied to the person who gave the gift" (HR 

Abu Daud No. 3069). 

 

Furthermore, it is related to the use of shopee coins as price discounts in buying and selling 

transactions. In Islam, online buying and selling contracts are allowed, as described in the 

previous discussion. And based on the argument of Al-Qu'an Surah Al-Baqarah Verse 275: 
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مَ الرِبَواز )البقرة :  بَيْعَ وَحَرَّ
ْ
حَلَّ اُلل ال

َ
٢٧٥وَا )… 

 

"Allah has permitted trading and forbidden usury." (Surat al-Baqarah: 275). 

According to Al-Qurthubi in a scientific journal (Busyro, 2009) states that this verse relates 

to the laws of usury, the permissibility of buying and selling contracts, threats to people who 

justify usury contracts, and the consequences experienced by the participants. 

So from this verse it can be understood that Allah has justified buying and selling to His 

servants properly and forbade the practice of buying and selling that contains usury (Shobirin, 

2015). And in QS An-Nisa Verse 29: 

 

و 
ُ
ل
ُ
ك
ْ
أ
َ
ت
َ
وا لَ

ُ
ذِيْنَ آمَن

ّ
هَا ال يُّ

َ
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ُ
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ْ
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َ
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َّ
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ْ
مْ بِال

ُ
ك
َ
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ُ
ك
َ
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َ
٢٩ا أ )  

  

"O you who believe, do not take your neighbor's wealth in a false way (not true), except in 

trade that occurs on the basis of mutual consent between you" (Surah An-Nisa: 29) 

 

In the interpretation of Ibn Kathir, it is explained that "Indeed Allah has forbidden us to eat 

wealth among others in a false way, while food is our most important treasure, for that it is not 

lawful to eat in other people's places. And do not do things that are forbidden in searching for 

wealth, but in a way that is prescribed by law, which happens by mutual pleasure between the 

seller and the buyer. So do it and make it a cause in obtaining property (Al-Shaykh, 2003) ". 

Based on the explanation above, it can be concluded that buying and selling is allowed as 

long as it does not contain elements of gharar, usury and there is no argument against it. What 

is meant by gharar can be interpreted as the existence of uncertainty in the transaction between 

the two parties both related to the quality, quantity, price and time of delivery of goods to the 

detriment of one party (Karim & Sahroni, 2016). 

The use of shopee coins as discounted prices in buying and selling transactions is allowed, 

because the shopee coins used are obtained from cashback at the time of the previous 

transaction and the cashback is allowed. And there is no manipulation in the transaction because 

the coins are obtained from clear transactions and no party is harmed, this discount is actually a 

relief for the consumer and one of the advantages for the issuer because it can increase sales. In 

the hadith the Prophet SAW emphasized that everything that was manipulated or deceived was 

prohibited, as in the hadith of "Abdullah, the Prophet SAW said: 

 

ارِ 
َّ
ي الن ِ

 ف 
ُ
اع
َ
خِد

ْ
رُ وَال

ْ
مَك

ْ
ا وَال

َّ
يْسَ مِن

َ
ل
َ
ا ف
َ
ن
َّ
ش
َ
 .مَنْ غ

 

It means "whoever cheats, then he is not one of us. People who commit treason and 

deception, his place in hell "(HR Ibn Hibban 2:326 This hadith is valid according to al-Albani in 

Ash-Shahihah no. 1058). 
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The results of this study are in accordance with previous research which stated that it is 

permissible to use shopee coins as discounted prices, namely, Lestari, Mahdiyah and Riska (2019) 

in their research stating that the use of shopee coins as discounted prices is permissible because 

it makes it easier for buyers to make shopping transactions and this coin is a discount. / discounts 

that users can enjoy because it is a gift given by the publisher (Lestari et al., 2019). 

So it can be concluded that the provision of cashbacak promos by shopee to users is limited 

to giving gifts, as a marketing strategy to attract as many customers/users of the application as 

possible. And the use of shopee coins as discounted prices in buying and selling transactions is 

allowed, because the shopee coins used are obtained from cashback at the time of the previous 

transaction and the cashback is allowed. And there is no manipulation in the transaction because 

the coins are obtained from clear transactions and no party is harmed, this discount is actually a 

relief for the consumer and one of the advantages for the issuer because it can increase sales. 

 

Conclusion 

The cashback promo system in the form of coins and the use of coins in buying and selling 

transactions is provided by the shopee for free as a promotional strategy. This cashback is 

provided by shopee and can be used as long as the cashback voucher is still available and the 

user only needs to claim the available cashback voucher without any conditions. However, 

regarding the amount of cashback given, of course the shopee provides limitations and 

conditions that must be met and everything is clearly stated on each voucher. And for shopee 

coins, it can be used as a discount when making shopping transactions with a usage percentage 

of 25% of total transactions in the Shopee application and 50% of total transactions at ShopeePay 

Merchant. Shopee Coins can also be used 100% to buy ShopeePay Cashback vouchers and 

ShopeePay discount vouchers at ShopeePay Merchant. The shopee coin usage limit will expire 

for 3 months from the time the shopee coins are credited to the user's account, for example if 

the coins are obtained on a berapun date in july it will expire on 31 October. For this reason, 

shopee coins can only be used as long as their validity period has not expired. 

In Islam, the provision of cashbacak promos by shopee parties to users is limited to giving 

gifts, as a marketing strategy to attract as many customers/users of the application as possible. 

And the use of shopee coins as discounted prices in buying and selling transactions is allowed, 

because the shopee coins used are obtained from cashback at the time of the previous 

transaction and the cashback is allowed. And there is no manipulation in the transaction because 

the coins are obtained from clear transactions and no party is harmed, this discount is actually a 

relief for the consumer and one of the advantages for the issuer because it can increase sales. 
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